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Collaborations

At Doodlage, Upcycle factory waste into 
short limited edition collections. Recycle 
post consumer waste and post cutting scraps  
into new fabrics to create season-less well 
finished PRODUCTS made for longevity. 

Native to the brand and buyer communication 
with chat box and quotes like ‘FRESHLY UP-
CYCLED’. Custumization and repairing are one 
of the innovative moves alongwith plastic free 
initiative.



Collaborations

FACEBOOK:
STRATERGY:Hero journey storytelling with 
impacts of fashion pollution. Dark,impactful 
portraying and direct tone of voice.
PRODUCTION: Very raw and rusty back-
ground with credits of production including 
freelance model,makeup artist,art direction, 
styling,photography.
AMPLIFICATION:Mainly done by Hashtags 
like’WHO MADE MY CLOTHES’, ‘UPCY-
CLED’ and most importantly their own hashtag 
as ‘DO GOOD LOOK GOOD’. GIF marketing 
, re sharing post of environmental enthusi-
asts,artists wearing the brand attire and talking 
about sustainability.
MEASUREMENT:Click through rates leading 
to conversion in landing page of website, call 
option along with like page option.

STRATERGY: Art of storytelling with making 
process and picturesque,illustratiions, fast fash-
ion creative imagery. Impactful and stern tone 
of voice.
PRODUCTION: Portraying the rural artisan’s 
life though a set including freelance unconven-
tional and even sustainable fashion enthusiasts.
AMPLIFICATION:Done by woke hashtags 
and their pivot hashtag as ‘DO GOOD LOOK 
GOOD’. Targetting micro influencers like KI-
TAKATURI, NONSENSECURRYetc.Resharing 
post of UGC and influencers and interviews of 
them wearing the brand clothes or any custom-
ised attire.
MEASUREMENT: CTR s through conversion 
on landing page and viewing similar prod-
ucts,dms,likes and followers
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